Bachelor’s Educational Program “Marketing”
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Compulsory Faculty Courses
1 | Economics I B1140203001 No prerequisites 5 125 29 28 1 2 65 5
2 Economics IT B1140203002 B1140203001 5 125 29 28 1 2 65 5
3 Business Statistics B1140201007 B1140902050 5 125 27 30 1 2 65 5
4 B1140302055 N isit
Psychology © prerequusites 2 50 15 | 15 1] 2| 17 | 2
5 B1140703002 N isit
Introduction to Psychology © prerequusites 2 50 15 | 15 1] 2| 17 | 2
6 | History of Georgia (general B1140702003 No prerequisites 3 75 15 15 1 9 4 3
Course)
7 B1140701001 N isit
Academic Writing © prereqrusites 3 75 30 1 2 42 3
8 B1140901018 N isit
Information Technologies 11 © prerequusites 5 125 ) 1] 2| 80 5
9 No prerequisites
Basics of International Relations | B1140301 071 5 125 15 27 1 2 80 5
10 i i B1140902049 N isit
Higher Mathematlcs for o prerequisites 5 125 27 30 1 9 65 5
Economists
H bability Th d
Probability Theory an B1140902050 B1140902049 5 125 | 15 | 27 1| 2| s0 5
Mathematical Statistics
12 Mathem.atlcal Modelling of B1140903040 B1140902049 3 75 15 1 1 9 45 3
Economic Processes
13 N isit
Basics of Marketing B1140202002 O prevequisies 5 125 | 27 | 30 1] 2] 65 5
14 . No prerequisites
Basics of Management B1140202001 5 125 27 30 1 2 65 5
15 Ni isi
Business Law B1140401063 O prerequisites 2 50 15 | 12 12| 4 |2
16 Ni isit
Democracy and Citizenship Bl 1??;8)1001 © prerequisttes 3 75 15 | 27 1 (2] 3 |3
17 | English Al.1 B1140102073 5 125 15 27 1 2 80 5




English A2.1 B1140102002
English B1.1 B1140102004
English B2.1.1 B1140102014
English A1.2 B1140102074 B1140102073
English A2.2 B1140102003 B1140102002
18 Enilish B1.2 B1140102005 B1140102004 > 125 42 ! 2 80 >
English B2.1.2 B1140102015 B1140102014
English A2 B1140102016 B1140102074
English Bl B1140102007 B1140102003
19 English B2.1 B1140102085 B1140102005 10 20 87 ! 2 160 10
English B2.2 B1140102104 B1140102015
Major Compulsory Courses
20 | Service Marketing B1140202020 B1140202002 3 75 15 27 1 2 30 3
21 | Prices and Pricing B1140202022 No prerequisites 4 100 15 27 1 2 55 4
22 | Human Resources Management B1140202007 B1140202001 5 125 15 27 1 2 80 5
23 | Economic Sociology B1140206026 No prerequisites 5 125 15 27 1 2 80 5
24 | Marketing Communications B1140202023 B1140202002 5 125 15 27 1 2 80 5
25 | Business Basics B1140202003 B1140202002 5 125 27 15 1 2 80 5
26 | Social Marketing B1140202021 B1140202002 5 125 15 27 1 2 80 5
27 | Customer’s Behaviour B1140202026 B1140202002 5 125 14 28 1 2 80 5
28 | Innovative Marketing B1140202024 B1140202002 5 125 15 27 1 2 80 5
29 | Branding B1140202029 B1140202002 5 125 15 27 1 2 80 5
30 | International Marketing B1140202030 B1140202002 5 125 15 27 1 2 80 5
31 | Sales Organization B1140202033 B1140202002 5 125 15 27 1 2 80 5
32 | Strategic Marketing B1140202019 B1140202024 5 125 15 27 1 2 80 5
33 | Internship B1140202040 B1140202002 5 125 90 35 5
Major Elective Courses
1. Logistics B1140202004 B1140202003
5 125 15 27 1 2 80 5
2. Organization Management B1140202012 B1140202001
1. International Business B1140202010 B1140202003 5
5 125 15 27 1 2 80
2. International Competitiveness B1140202024
1. Advertising B1140202028 B1140202023 80 >
2. Public Relations > 125 15 27 ! 2
B1140202006
1. Prod.uct.Cernﬁcanon and B1140202031 5
Standardization 5 125 15 97 I 9 80
. o B1140202032 B1140202003
2.  Business Communications
Bachelor’s Thesis B1140202039 10 250 30 57 1 2 160 10
Minor programs 60
Total 240 30 | 30 | 30 | 30 | 30 | 30 | 30 | 30




